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The article examines the social component of improving the competitiveness of enterprises. It has been determined that
social responsibility of a business is a social component, which is one of the competitive advantages of modern enterprises of
the national economy. The concept of social responsibility is characterized and its role and importance in the development of
enterprises are defined. It is determined that the socially responsible functions of the enterprise, the ways of developing its
social infrastructure, the formation and improvement of social protection systems for workers, the introduction of norms of
ethical behavior between subordinates, suppliers and consumers are the priority tasks of the national economy.
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V' emammi oocniosceno coyianeny cknadosy nioeuujeHHs KOHKYPEeHMOCHPOMOMCHOCI NIONPUEMCMS. 3 ’5C08aHO, ulo
COYIANbHOIO CKIAO0BOK € COYIaNbHA GION0GIOANLHICIb DIZHECY, KA 6UCMYNAE OOHIEI0 3 KOHKYDEHMHUX nepe6as CYUaCHUX
NIONPUEMCING HAYIOHATbHOT eKoHOMIKY. OXapakmepuz08ano NOHAMML COYIanbHOl 6i0N0BIOANbHOCHI MA 6U3HAYEHO iT pOilb,
3HAYeHHsA 8 pO36UMKY nionpuemcms. Busnauerno, wo coyianvHo 8i0nosioansvHi QyHKyYil nionpuemMcmea, WisxXu po3eumKy 1o2o
coyianoHoi iHppacmpykmypu, opmyeants ma YOOCKOHANEHHs. CUCeEM COYIANbHO20 3aXUCMY NPAYIGHUKIE, GNPOBAONCEHHS
HOPM emuyHOl NOBEOIHKY MIJIC NIONe2NUMU, NOCMAYAILHUKAMY MA CROJXCUBAYAMU — e NPLOpUmemHi NPaKmuyHi 3a060AHH
HAYIOHANbHOI eKOHOMIKU.

Knwuoei cnosa: coyianvua cknaoosea; KOHKYpeHmMHA nepeeaza; CoyianbHa 6I0N0GIOaNbHICHb OI3Hecy; HAYIOHANbHA
eKOHOMIKA, coyianbHa NONIMUKA.

Taén.: 1. bi6n.: 13.

B cmamve uccredosana coyuanbhas cocmagisiiouas noele st KOHKYPeHmMocnocobrocmu npeonpusmuii. Boischeno,
YUMo coyuanbHoOl cocmasnawell sI8Isemcs CoOYyuanbHas OMeemcmeeHHOCMb OU3Heca, KOMopas 6biCHYNAem OOHUM U3 KOH-
KVDEHMHbBIX NPEUMYUIECE COBPEMEHHBIX NPeONPUSMULL HAYUOHATbHOL 3KOHOMUKYU. OXapakmepu308ansl NOHAMUsL COYUATb-
HOTl OMEemMCMEeHHOCIU U ONPedeeHbl e20 POilb, 3HAueHUe 8 pazeumuu npeonpusmuil. Onpedeieno, 4mo coyuaibHO omeen-
cmeeHHble  (DYHKYuu — npeonpusimus, Nymu - paseumus  e20  COYUANbHOU — UHDpacmpykmypul, —Gopmuposanus u
COBEPULEHCTNBOBAHUS CUCTEM COYUATbHOL 3aWumsl paOOMHUKOS, 6HEOPEHUe HOPM IMUUECKO20 NOBCOCHUSI MeNCOY NOOUU-
HeHHBIMU, NOCMAGWUKAMU U NOMPeOUMeniMU — MO NPUoOpunemHvle NPAKMuiecKue 3a0a4i HAYuOHAIbHOU IKOHOMUKU.

Kniouesvle cnosa: coyuanvnas cocmagnaowas,; KOHKYPeHMHOE NPeUMyuecmseo, CoyuanbHas OmeemcmeeHHocms ous-
Heca;, HAYUOHANbHAS YKOHOMUKA, COYUANbHAS NOTUMUKA.

Taon.: 1. buébn.: 13.

JEL classification: D29

Formulation of the problem. The national business development, integration of Ukraine in
world economic community, increasing of competitiveness put forward many tasks for enter-
prises. The consequences of financial crisis concerned the decreasing of incomes and life quali-
ty of citizens, dissemination of poverty in society, it becomes more difficult for country to fi-
nance and carry out the social policy in country, that causes the increasing of social component
and especially social corporate responsibility of business. The development of this responsibil-
ity and state support is one of the most important tasks of national economy that is greatly im-
pacted by social factors as competitive advantages in enterprise activity. Such a way, we can
define the problem of social responsibility at enterprises as one of the most burning issues and
research directions of national scientists in the conditions of social oriented economy.

Analysis of recent research and publications. The great contribution to researching the
problem of such social component as social responsibility make such scientists: S. B. Banerjee, E.
E. Cheltenham (2007) [8], Z. I. Halushko (2010) [4], O. V. Dudkin (2009) [12], I. F. Komarny-
tskiy (2010) [4], U. M. Petrushenko (2009) [12], L. F. Tovma (2012) [9] and others. The process
of social responsibility on reprocessors is investigated by such scientists: I. U. Gryshova (2014,
2015) [2; 7; 11], T. S. Shabatura (2015) [7], M. U. Shcherbata (2015) [11].
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Selection of previously unsettled parts of the general problem. But concerning large
number of researching we find the social responsibility as a social component of competitive-
ness is not fully researched.

The purpose of the article. The main aim of this article is to research the social responsi-
bility as main social component of enterprises and that is one of the competitive advantages of
modern enterprises in national economy.

Presenting main material. Such factors as social responsible functions at enterprise,
ways to development the social infrastructure, creating and improving the systems of social
protection of employees, introduction of ethic norms for employers, suppliers, consumers,
promotion the positive emotional atmosphere begin to play great role for profits and social
development of enterprises that is important task of national economy. Such transformation of
social priorities needs implementing to social policy of processing enterprises the principles
and methods of social responsibility that could be one of the directions of social development
improving. We need to say, that in the conditions of Ukraine’s adaptation to European devel-
opment and economy of European standards, it is necessary for government to refuse old eco-
nomic model and create new one that based on the modern requirements concerning the inter-
national experience of development foreign countries.

Considering the European integration processes in Ukraine and civilized transformation in
society such issues as social and cultural sphere, human resources and humanization of econom-
ic relations need close attention. Advisor to the Director of the National Institute for Strategic
Researches at the meeting of the WG «Cultural and social dimensions of European integration
of Ukrainey, said: Working Group «Ukraine — EU: towards social and cultural cooperation» in
their research and recommendations rests with the decision by the European Commission in
March 2010, an important document «Europe 2020 Strategy for smart, sustainable and overall
growthy [1]. This strategy defines five development goals by 2020: employment; research and
innovation; energy and climate change; education; the fight against poverty.

The strategy also defines the tools to achieve these goals — a new economic governance,
supported by the internal market; budget; trade relations; foreign economic policy; regulation
and support for economic and monetary union. Considering the European integration process-
es in Ukraine, it is necessary when developing their own strategies to take into account trends
EU strategic documents adopted by the European Commission, while taking care of its own
interests of Ukrainian society.

Therefore, to bring Ukraine closer to European policies, the working group has selected
four key themes, including the top ranked «Social Responsibility as a precondition for overall
sustainable development» [1]. Analyzing the above, it should be noted that social responsibil-
ity is the main component of improving social competitiveness of national enterprises, includ-
ing processing. Therefore, it is necessary to examine in detail this concept to highlight the im-
portance for use in the development of national economy.

Social Responsibility is treated differently by scientists and companies, although they
have a common basis: a socially responsible organization concerned with how companies
manage commercial activities to create a positive impact on society. The discrepancy between
the definitions may apply to more ethical behavior, sustainable development, environment,
philanthropic ideas [4].

Green Paper the European Union (2001) defines social business responsibility (hereafter —
SBR) as «the integration of social and environmental aspects in the daily business of an en-
terprise and in their interaction with stakeholders on a freewill basis» [3].

International Forum of Business Leaders (BLF) understands SBR as promoting responsi-
ble business practice that gives benefits both business and society and helping to achieve so-
cial, economic and environmentally sustainable development to maximize the positive impact
of business on society while minimizing its negative impact [4].
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Social Responsibility of agrarian sphere research national scientists, including I. U. Gryshova
(2014) explores the mechanisms of action of social responsibility to the market value of the busi-
ness and sustainable development of the national economy in modern conditions [7].

Most definitions emphasize the relationship between economic, environmental and social
aspects which are the components of sustainable development of enterprises and influence the
activities of processing enterprises. It is necessary to harmonize these components in the form
of social responsibility, which shows itself in the social importance of food, social policy,
economic profitability of businesses and environmental safety of production.

The economic component explains the qualitative changes that allow any entity to realize
their potential, reasonably and optimum use their resources, providing revenue stability and
peaceful operate within the environment. The social component emphasizes the importance of
maintaining stability of the existing social systems and encourages everyone to consider the
interests of society by taking responsibility for the impact of their activities on others and the
environment in all aspects. Environmental — represents the possibility of self preservation of
ecosystems [8]. The interaction of these aspects means a transition to a new stage of civiliza-
tion, purpose and values of which are oriented to stability in all spheres of society, preserving
the fundamental right to a viable and life supporting environment for future generations [9].

For support of UN among all enterprises in developed regions of Ukraine such as Kyiv,
Kharkiv, Lviv, Donetsk, Odesa, Dnipropetrovsk it was organized questionnaire survey con-
cerned the social responsibility and its implementing in management activity. The results of
survey are in the Table.

Table 1
Social responsibility directions
Social responsibility directions Number of respondents, %
Improving the working conditions 65,5
Study and development 63,2
Charity 56,0
Ethic relation with consumers 49,5
Participation in programmers of social development 32,3
Realization of ecologic programmers 29,8
Policy the rights of shareholders and (or) investors 20,8
Open communication of information about the company 18,7
Providing high quality products 10,0
Charity, philanthropy and patronage 5,0

Source: [10].

For results of researchers of Walker Information it was found that the greater level of so-
cial responsibility the greater level of trust to the company and so the effectiveness increases,
profits large and financial sustainability grows. Such facts confirm the great role of social re-
sponsibility as competitive advantage of enterprise.

Due to the recent state of the Ukrainian economic development, the national processing en-
terprises need creation of the model of social oriented management, which suits the values of
the society, needs of working groups and the enterprises owners’ economical orientations. The
enlargement of the sphere of formation of socially oriented management makes necessary the
solution of additional problems — training new social managers, who gain the theoretical
knowledge of the social technologies as well as special culture and scientific vision of the social
economic realities. Thus, the main socially-ethical priorities for social manager ought to be:
confidence in usefulness of his work for himself or society; the will to honest work with part-
ners and competitors; belief in pure business; desire to innovations; striving to honest business.
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The basis of the socially-oriented management are social technologies, the formation of
effective human resources politics, adoption, making management decisions of social nature.
Only using the rules of the social responsibility and business ethics one can build correct hu-
man relationships and coordination in the society, which is so necessary in achievement of
economical growth and effective activity of processing enterprises.

The role of social responsibility in the activities of domestic processing enterprises significant,
as aimed at maintaining high standards of economy, social standards and quality of personnel,
minimize harmful effects on the environment; establishment of partnership relations between
business, society and the state; improving business activity for the long term [11, p. 17-28].

Participation in the development of social infrastructure as a tool for improving competi-
tiveness of processing enterprises is an important factor to ensure favorable conditions for
economic activity; investing resources in the development of the domestic habitat (staff, envi-
ronment, cooperation) brings certain benefits, particularly in the form of improved reputation.
Foreign experience shows that the world’s corporations consider their reputation as the most
profitable and liquid asset, promoting to attract investment flows, to create the economic po-
tential and increase the market value of the business.

Among the most frequently used actions while implementing social responsibility pro-
grams for image of national processing enterprises can be called such: improving the efficien-
cy of production activities by finding ways to reduce air pollution and adapt production to en-
vironmental, technological, sanitary norms and standards; increasing the motivation methods
by tangible and intangible incentives, leading to increased productivity, because the emphasis
should be on workers who are citizens, consumers, parents and residents of a particular locali-
ty that is socially useful function for the enterprise; improving the social and psychological
climate of the collective by the psychological factors of motivation and caring for workers,
thereby increasing productivity; training and retraining of workers by the company, oppor-
tunity for career growth that promotes awareness of the importance of staff in the develop-
ment and stabilization of the company; improve the reputation of the enterprise reduces the
risk of possible loss of markets, increases the probability of access to foreign markets through
improved image of companies; large the opportunities to attract investors, including foreign,
by ethic investment, due to ethic reasons attracting and ethic business strategy.

There are contradictory signs of socialization of business taking place in Ukraine and
hinder the development of SBR:

1) the tendency of gradual concentration of ownership;

2) even after the privatization much of the property was in the possession of employees of
enterprises, real mechanisms of labor collective in the enterprise management have not been made;

3) there is a combination of functions of top management and owners that become
possible after the transfer of shares that were distributed among employees, to managers;

4) among all the stakeholders the entrepreneurs those whore are ready to coordinate with
the representatives of the interests of government institutions [12, 25-31]. That is why, for
approval as a competitive advantage and the development of socially responsible business
leaders should clearly know its structure and use of different kinds of instruments at all levels
for consumer, subordinates, society and the country, shareholders or companions [13].

Conclusions. Such a way, taking into account the steps above, social responsibility is a
significant competitive advantage and social component of processing enterprises in the
national economy. Therefore, we must analyze what the companies of other industries do in this
direction, including competitors, and what they do not. SBR for processing enterprises is an
important prerequisite for the operation and development in the long term and social component
of competitiveness. Managers should understand its importance and consider as one of the tools
of modern management. The main directions of social policy and SBR at processing enterprises
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should be not only social support of the population, but also actions for improving human
development, improving the quality of human capital as the basis for economic growth. In
addition of their own actions, companies should be considered state action. We must understand
that the level of SBR is one of the main factors of well-being and quality of life of the society
which we consider as a perspective field of researching for future studies.
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